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We believe that our firm, Arcturis, is the best partner to collaborate 
with Square on the design of their new offices at the Post-Dispatch 
Building at 900 North Market Street in St. Louis, Missouri.  

We are sharing this story to show who we are and why we are different.  
We believe our firms’ values are clearly aligned and that together we 
can create an inspired new home for Square. 

We hope that through this lens of shared values, it will be apparent 
that Arcturis has the talent, ambition and experience of designing 
innovative, people-centered environments. Like Square, it is our 
intention and purpose to create empowerment and opportunity for our 
clients and our community.

This is a story of shared values.
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The Shared Value of 
Empowering People

Similar to Square’s philosophy, at Arcturis,  
we too believe in empowering and enriching 
people in the workplace, in the community  
and through design. 

Since its founding in St. Louis in 1977,  
Arcturis has encouraged and supported the 
passions of our employees. Whether this means 
serving our community through philanthropic 
engagement, cultivating an entrepreneurial 
side-gig or volunteering in the community, 
Arcturis supports the individual passions of 
each team member to use their talent for 
design in a positive way.

We believe it is important to strengthen 
individuals, families, communities and the 
planet through sustainable practices and 
philanthropic giving. Our strong culture of 
service, authentic desire to make a meaningful 
social impact and belief that we are all global 
stewards is at the heart of all our involvement.  

It is our mission to enrich the lives of all that 
are impacted by our design. Through design,  
we strive to inspire, make life more meaningful 
and uplift our community.



Post Dispatch Building, Press Room Stair
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Design excellence 
empowers people  
to be their best.
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Currently under construction, the Boys and Girls Club of 
Greater St. Louis Teen Center in Ferguson Missouri is a 
27,000 SF facility that is designed to support the club’s 
mission “to inspire and enable all young people, especially 
those who need us most, to reach their full potential as 
productive, responsible, and caring citizens.” Conceived of 
as a prototype for other teen centers around the country, 
the Ferguson Center is designed to inspire and allow youth 
to socialize, learn and grow in a safe, welcoming and 
secure environment.  

Planned and designed in the aftermath of the tragic 
incidents surrounding the death of Michael Brown, the 
Ferguson Teen Center signals a major step in the healing 
of our community. At the heart of the design is a flexible 
light-filled central atrium, where teens and mentors can 
informally gather, study and relax. The double height 
space is surrounded by classrooms, a teaching kitchen, 
auditorium, makerspace, offices and gymnasium. Large 
windows throughout are strategically positioned to signal 
a warm and welcoming embrace to the community 
and bathe interior spaces in natural light. The center’s 
material palette was chosen with durability and economy 
in mind. Colorful accents provide bright pops of vibrancy 
within to contrast to the building’s neutral backdrop. The 
multidisciplinary team working on this project include 
members of our architecture, landscape architecture, 
interior design and environmental graphics studios.

CASE STUDY

Location 
St. Louis, MO 

Size 
27,000 SF 

Expertise 
Architecture, Interior Design, Graphic Design,  

Landscape Architecture

BGCSTL Teen Center  
in Ferguson
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“ Opening a teen center in the 
Ferguson area will produce 
outcomes in a community that 
has been challenged with difficult 
realities and negative images.” 
BGCSTL official
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For St. Louis Design Week, Arcturis partnered 
with Kingdom House and Sherwin Williams 
to create a mural that celebrates design and 
community. While Arcturis spearheaded the 
creation of the mural, it was a truly collaborative 
event where people from Kingdom House and 
the St. Louis design community pitched in to 
complete the project.

Kingdom House, a community resource 
center, is a hub for all underserved people in 
our community. “Kingdom House believes in 
transformation… from the inside out. Through 
holistic programs and services, they promote 
empowerment and growth in individuals 
and families. They help the economically 
disadvantaged achieve economic independence, 
self-sufficiency and a path out of poverty.”

CASE STUDY

Kingdom House 
Playground Mural
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“ It was so awesome to see so 
many people come together to 
provide such a beautiful update 
to our facility. Our kids absolutely 
love it! The chalk paint areas 
will make such an impact this 
summer. We can’t wait!” 
McKenna Mitchell 
Special Events Coordinator & Development Assistant,  
Kingdom House
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Arcturis gives back in many ways, but it is even better 
to have a concentrated effort on a cause to help make a 
bigger impact. We have focused on HomeFirst STL -  
a local nonprofit that provides affordable housing and 
advocacy for people experiencing homelessness in 
St. Louis. Their work is allowing those who are falling 
through the cracks to maintain a safe and stable lifestyle 
– including obtaining and keeping work, maintaining 
relationships with their children and living healthier lives. 

Several Arcturis team members are key players in 
running this all-volunteer organization in their spare 
time – including Brian Randazzo (Board President) and 
Michelle Rotherham (Co-Founder). Arcturis has supported 
HomeFirst STL in many ways, including pro-bono design 
and construction documentation, volunteer workdays, 
home-kit item collections and several charity  
golf tournaments. 

Arcturis has raised over $30K for the organization, which 
has made a significant impact on the way they have been 
able to serve their residents.

CASE STUDY

HomeFirst STL
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“ If it wasn’t for HomeFirst,  
I wouldn’t have been able to  
get what I have accomplished.” 
Eli 
HomeFirst STL Resident



ARCTURIS PROFILE

Principal

Megan Ridgeway

Megan is a passionate advocate for urban revitalization, design excellence and sustainable 
communities. At Arcturis, she helps set the strategic direction of the firm as part of the Executive 
Leadership Team while also overseeing the day-to-day operations of the practice. A past lecturer 
at the Sam Fox School of Design at Washington University in St. Louis and St. Louis University’s 
Sustainability Forum, Megan’s thought leadership has been featured in publications including Fast 
Company, The Brookings Institute’s recent white paper on innovative spaces, nationally renowned 
podcasts and in local media outlets.

Early in her career, Megan embraced empowering others through her chosen medium of 
architecture. She spent extended time in West Africa and Mexico working on design-build projects 
where she helped shape projects unique and international in scope. Megan and a team of peers, 
in coordination with locals, designed, developed and constructed community assets. In one 
case, a solar-powered computer lab provided the remote village of Kumasi, Ghana with access to 
technology and education. In another case, she assisted in crafting a space for women artisans  
to showcase and sell their wares as a means to gain financial independence. 

As her career has evolved, Megan has focused on developing talent at Arcturis to support  
growth within the St. Louis region. She led the Arcturis team to create such notable and  
multi-disciplinary projects such as the Saint Louis Science Center GROW Pavilion and the  
Armory District development.

“ I came to St. Louis to study, but I chose to stay. I have made St. Louis 
my home, choosing to own a business and raise a family here. I feel a 
tremendous pride and responsibility in helping transform and celebrate 
this region.” 
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Arcturis is  
actively involved in  

50+  
nonprofits and boards 

across the nation.
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Arcturis believes it is important to play a 
role in strengthening our communities and 
planet through sustainable practices and 
philanthropic activities. 

Our strong culture of service, authentic 
desire to make a meaningful social impact 
and belief that we are all global stewards  
is at the heart of all our involvement. 

Listed below are some of the Boards and  
Organizations we are involved in.

Big Brothers Big Sisters of  
Eastern Missouri

Boys & Girls Clubs of America

Center of Creative Arts (COCA)

Children’s Advocacy Services of 
Greater St. Louis

Contemporary Art Museum

Dallas, TX Chamber of Commerce

Downtown Children’s Center

Downtown St. Louis Partnership

Dunbar Elementary Community

FOCUS St. Louis

Food Outreach

Girl Scouts of Greater St. Louis

Girl Scouts of Southern Illinois

Glen Carbon, IL

Grace Hill Settlement

Community Outreach

Habitat for Humanity

Homefirst STL

Humane Society of Missouri

Women’s Leadership Council

Landmark’s Association

Metro Theatre Company

Missouri Botanical Garden

Missouri Child Care Research & 
Referral Network

Missouri Main Street Connection

Missouri Women’s Forum

National MS Society

Partnership for Downtown St. Louis

Professional Women’s Alliance

Regional Business Council

Richardson, TX Chamber  
of Commerce

Saint Louis Art Museum

Corporate Partnership Committee

St. Louis Children’s Hospital

St. Louis Community College 
Foundation

St. Louis Regional Chamber &  
Growth Association

United Way

Women’s Leadership Giving Initiative

University of Missouri - St. Louis

College of Fine Art & Communication

University of Missouri

USGBC Missouri Gateway Chapter

Webster University

World Pediatric Project

YMCA of Greater St. Louis
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The Shared Value  
of Place
Square’s decision to move to downtown  
St. Louis is impactful and meaningful to 
our community. The decision to relocate to 
the Post-Dispatch Building supports local 
revitalization efforts and speaks to Square’s 
commitment to sustainability and urbanity.  
Choosing to adapt and reuse an existing 
historical structure to bring Square’s  
workforce to the urban center reinforces the 
value of corporate stewardship, responsible 
reuse and urban living. 

Arcturis has had a shared dedication to the 
City of St. Louis. We have contributed to the 
economic vitality and built environment of our 
city consistently over the past forty years.  
We continue to be an active supporter of 
projects and initiatives that help make our  
city a stronger, sustainable and more vibrant  
place to live, work and play.  

We are a local firm with a global vision.  
A diverse and a passionate team, each of 
us has a shared commitment to lift up and 
revitalize the place we call home. It is this 
shared sense of place that plays a fundamental 
role in the framing of our individual and 
collective identity. We recognize that the choice 
to expand in St. Louis has special significance 
to Square. To work with clients who share the 
passion for our city is a core aspiration for  
us at Arcturis.



Post Dispatch Building, Pallet Floor Tracks
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It is the human  
condition to seek a 
sense of belonging.
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In 2016 Spire Inc. (formerly The Laclede Group, Inc.) 
moved to its headquarters in downtown St. Louis from 
the building it occupied since 1970 to the former General 
American Life Building. The new headquarters building, 
originally designed by famed architect Philip Johnson, 
lay vacant for several years. And like Square’s decision 
to move to the Post-Dispatch Building, Spire’s decision 
to remain in downtown St. Louis was critical to the 
stabilization and reinvestment in downtown St. Louis.  

Spire’s President and CEO, Susanne Sitherwood, 
understood that keeping Spire’s 450 employees in 
downtown St. Louis was not just important to the City, 
but important to the employees.  Arcturis, a longtime 
partner to Spire, assisted with the new site selection and 
executed the interior design of the 127,500 SF corporate 
headquarters. The result is a stunning rebirth that took 
design cues from Johnson’s masterwork while helping to 
redefining the tenant’s image. A registered historic  
building the team worked with various entities to ensure 
the new design complied with historic requirements while 
meeting the client’s needs and respecting Johnson’s 
original design intent.

CASE STUDY

Spire Inc. 
Headquarters

Location 
St. Louis, MO 

Size 
127,468 SF 

Expertise 
Architecture, Interior Design, Graphic Design, Workplace Strategy, 

Lighting Design 

Awards 
IES Lighting Award, LEED Gold

“ Energy conservation strategies 
included efficient fixtures  
that reduce power use by  
41.83%, occupancy-sensing 
fixtures, extensive use of natural 
daylight and digitally addressable 
fixtures for maximum control  
and flexibility.” 
Brian Waite 
Designer, Arcturis
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Shortly after successfully completing Spire’s corporate 
headquarters, Arcturis designed and established the new 
paradigm for Spire’s field service facilities. The impetus 
was the sale of Spire’s existing central service center  
to make way for the development of IKEA St. Louis in  
the heart of the St. Louis’ redeveloping Central Corridor  
and Cortex District. The new store, the first in the region, 
employs 400 and offers a significant retail anchor  
that has driven additional investment in the area.   
Without the willing participation of Spire, the site  
would not have been redeveloped.  

The new central operations and field service facility 
designed by Arcturis is located on a 3.58-acre site a few 
miles south of the previous central corridor location and 
includes a 13,600 SF main building, a 6,200 SF material 
storage area and parking for the utility’s construction 
and maintenance vehicle fleet. The design embraces a 
minimalist aesthetic that celebrates the utilitarian nature 
of the program and elevates the user experience through 
transparency, access to natural light and connections 
to the outdoors. Central to the plan and symbolic of the 
utility’s emphasis on employees and safety, a flexible 
meet-up room sits at the heart of the plan. It’s fully  
glazed north wall illuminates the space with ambient 
natural light and offers framed views of the vehicle fleet. 
The adjacent open office is bathed in natural light that 
provides a transparent presence on the street and to the 
customers the facility serves. 

CASE STUDY

Spire Inc. 
Service Center

Location 
St. Louis, MO 

Size 
13,600 SF 

Expertise 
Architecture, Interior Design, Landscape Architecture,  

Lighting Design 

Awards 
AIA Distinguished Award
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“ Arcturis helped us bring our vision 
for a more energetic and inspired 
corporate culture to life. For us, 
our partnership with Arcturis was 
a game-changer.” 
Ellen L. Theroff, Spire 
Vice President, Corporate and Shared Services Governance 
Standards & Corporate Secretary
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After decades of dormancy, Arcturis and developer Green 
Street St. Louis collaborated to redevelop the historic 
National Guard Armory in midtown St. Louis. This adaptive 
reuse project will house flexible co-working spaces within 
the former drill hall, a wellness center, restaurants, 
a rooftop urban farm and a rooftop terrace with 
uninterrupted views of downtown. The Armory’s historic 
brick and limestone facade is being restored to its original 
grandeur while the building’s infrastructure and systems 
will be modernized. 

The Armory is the anchor to a larger transit-oriented 
district that will include a mixed-use residential property, 
a hotel and lifestyle amenities. A greenway system 
of bicycle and pedestrian trails will connect district 
residents to nearby destinations including the Cortex 
Innovation District, St. Louis University, The Foundry STL 
development and SSM Hospital.

Arcturis is providing planning and landscape design for 
the development, architecture and interior design for the 
Armory renovation and new construction and brand/graphic 
design for the project. 

CASE STUDY

The Armory

Location 
St. Louis, MO 

Size 
200,000 SF building, 9 acre district 

Expertise 
Architecture, Graphic Design, Interior Design, Lighting Design, 

Landscape Architecture, Planning
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“ This project is a prime example 
of the kind of urban renewal that 
is critical to the evolution of 
the city. Using the bones of this 
historic building to frame and 
reimagine its life for the next  
100 years is a privilege.” 
Megan Ridgeway 
Principal, Arcturis



ARCTURIS PROFILE

Design Practice Leader

Don Koster

An award-winning architect and experienced design educator, Don understands the value of place. 
His adopted home, St. Louis, serves as a rich laboratory for research, design and education.

As Weese Design Fellow at Washington University’s School of Architecture, Don began his 
relationship with the city, researching, teaching and working in one of St. Louis’ most historically 
significant, but disenfranchised neighborhoods - The Ville. This effort to provide access to healthy 
food, improve health outcomes and establish economic opportunities for neighborhood residents 
through the design of a community farmers’ market, informed valuable lessons on community 
interaction and development. 

His commitment to St. Louis extends outside of the office through design research projects that 
have been focused on addressing urban vacancy, community beautification and sustainable 
redevelopment such as the Sunflower+ Project: STL which he co-created and founded.  
Don is committed to understanding place and context wherever he works.  

Skilled at asking the challenging questions, as Design Practice Leader, Don provides thought 
leadership and challenges the Arcturis team to develop and hone creative concepts from project 
inception through implementation across disciplines.

“ To understand place we must be strong observers and listeners. 
Envisioning environments that establish a strong sense of place requires 
an understanding of history, the spirit to challenge assumptions and the 
passion to change perception.” 
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The Sunflower + Project: STL is a winning entry in the 
Sustainable Landlab Competition, a multi-stage, open 
competition sponsored by the City of St. Louis and 
Washington University to turn underutilized and vacant 
City-owned land from a nuisance into an asset. The pilot 
project co-founded by Don Koster studied the efficacy 
of planting sunflowers on vacant lots as an alternative 
to mowing, and to test the theory that the sunflower, 
a hyper-accumulator might incrementally remediate 
lead-contaminated previously developed sites while 
awaiting redevelopment. The sunflower fields serve as a 
neighborhood beautification tool, with the demonstrated 
potential to generate development interest in the City’s 
disinvested communities. The successful Sunflower+ 
Project: STL has been in operation for seven years and  
is now overseen by the Missouri Botanical Garden.  
The idea has been inspirational to others and was adopted 
in multiple communities in St. Louis. The project was 
presented at the Contemporary Art Museum St. Louis  
and as part of the Marfa Dialogues in 2014.

CASE STUDY

The Sunflower+ 
Project: STL

Th
e 

Sh
ar

ed
 V

al
ue

 o
f P

la
ce

“ After adopting the Sunflower+ 
Project the Central West End 
Neighborhood Association 
received several unsolicited offers 
on land that went unnoticed for 
a decade. More importantly the 
project helped neighborhood 
residents bridge the infamous 
Delmar divide.” 
Don Koster 
Design Practice Leader, Arcturis
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The Shared Value  
of Innovation

We admire the remarkable evolution Square  
has undergone from its inception as the 
developer of a “simple” card reader into a 
multi-faceted, publicly traded company that 
helps individuals and businesses thrive. 
Through its multiple software, hardware, 
ecommerce solutions and capital investments, 
Square has pushed technological innovation 
to “power and enrich” others in a way that is 
transformative for its users.

Arcturis is always looking to find new and better 
ways to utilize innovations in design to make 
life better for our clients. We pride ourselves on 
asking tough questions and thinking outside the 
box to get the most out of each relationship.  
Together, we work with our clients to create 
innovative environments that, in turn, empower 
our clients to do what they do best.



Post Dispatch Building, Printing Press Detail
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We’re willing to take 
a risk on something 
new to improve the 

happiness, productivity 
and experience  
of our clients.
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In response to changing technology, a wide-ranging client 
base and the future of investment banking, Arcturis 
collaborated with its client and their innovation team to 
rethink the user experience of the investment bank branch 
of the future. The goal was to pilot a flexible space located 
in a storefront in a major metropolitan area. This would be 
a space where clients could walk in, grab a coffee, explore 
services in a self-directed lab and attend seminars and 
training sessions that would teach them how to invest  
their money in creative ways.

Following a series of in-depth discovery sessions, Arcturis 
produced user experience diagrams that choreographed 
the flow of today’s investment banker. We worked together 
to create a detailed program which included a coffee bar, 
shared gathering space, concierge desk, a series of  
self-directed lab desks and smaller private meeting spaces. 
We also planned for a flexible training room with moveable 
glass walls which, when opened, create an area to be used 
for parties and networking events.

As a way to further understand and develop the spatial 
relationships of these elements, Arcturis partnered with 
Mademan Design to fabricate a full-scale cardboard 
mockup that was installed on the client’s campus.  
In the spirit of sustainability, all building materials were 
recyclable and meant to be moved and reworked in order  
to fine-tune the final design. The client was then able to 
tour executives and users through the mockup to gain 
further insight and improve the final design.

CASE STUDY

Fortune 100 Client 
Branch of the Future Th
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“ The process of creating a 
full-scale mockup was an 
innovative way of testing our 
design to ensure the client 
was fully satisfied with our 
recommendations. With a pilot 
project of this scale, it’s so 
important that all aspects of  
the design are fully vetted with  
the users. Our mockup allowed  
our client to give tours to  
executives who would be  
working in the space and give 
valuable feedback.” 
Rita Radley 
Designer, Arcturis
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The 4,800 SF Agriculture Pavilion is the anchoring 
structure in the recent Saint Louis Science Center 
expansion that encompasses an acre of indoor/outdoor 
learning space and interactive exhibitions focused on 
agriculture and food production. The pavilion is part of 
the first major expansion of the Center in over twenty-five 
years and transforms it from an entirely indoor facility to 
an indoor/outdoor learning experience. Inspired by the 
simple elegance of typical farm structures and evoking the 
profile of a plow or scythe, the Agriculture Pavilion was 
envisioned as a graceful curvilinear structure opening to 
and connecting with the surrounding outdoor exhibitions 
where visitors can study about food production from farm 
to fork. The Agriculture Pavilion, clad in standing seam 
metal, is comprised of five arched glulam beams that 
provide unencumbered space for flexible exhibitions and 
gatherings. The north and south elevations are fully glazed, 
bathing the interior in natural light during the day and 
providing visual transparency in the evening. The building’s 
exterior red oak siding and interior hickory wood ceiling 
were sourced and milled locally.

CASE STUDY

Saint Louis Science 
Center GROW 
Agriculture Pavilion

Location 
St. Louis, MO 

Size 
4,800 SF 

Expertise 
Architecture, Interior Design, Lighting Design 

Awards 
AIA Distinguished Award 

IES Lighting Award 

St. Louis Business Journal Built Award 

WoodWorks Wood Products Council - 2018 Wood Design

Th
e 

Sh
ar

ed
 V

al
ue

 o
f I

nn
ov

at
io

n

“ Each of the project’s glulam 
beams were factory-built in two 
pieces to accommodate highway 
transportation then joined on site 
and hoisted into position allowing 
the building’s structure to be 
erected in two days.” 
Don Koster 
Design Practice Leader, Arcturis



ARCTURIS PROFILE

Interior Designer, Graphic Designer

Rita Radley

Born and raised in St. Louis, Rita spent her early design career in Chicago and San Francisco. 
With a keen eye toward design excellence, she had the opportunity to work on diverse projects for 
commercial and retail clients. Her ability to work across disciplines allowed her to interface with 
clients in interior design, graphic design, branding, furniture fabrication, and printmaking.  
It is with this diverse background that Rita informs her projects. She challenges the status quo 
using design thinking that is informed by her unique and innovative perspective.

Most recently, Rita worked at Studio O+A, an award-winning design studio in San Francisco. 
There she worked on technology and brand experience-focused spaces for companies like Nike, 
fuboTV, Cisco and Microsoft. She was able to partner with various custom fabricators to create 
prototypes and bespoke solutions to push the boundaries in workplace design. 

Two years ago, Rita returned to her hometown of St. Louis with a desire to make a difference.  

“ When I moved back home from San Francisco, I chose to live in the 
Grove because of the neighborhood’s support of diversity, urban 
lifestyle, local artistry and small businesses. I quickly realized that 
I had a front row seat to some of the most exciting and innovative 
developments in St. Louis. Developments like the Armory District, 
Cortex, along with the revitalization of downtown and neighborhoods 
like the Grove, provide opportunities to make an impact on our City  
with great design. It’s really exciting to be an integral part of it.” 
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Microsoft is dedicated to creating innovative products that change 
the way people live and work. To conceptualize and test these new 
technologies, Microsoft engaged Studio O+A to create a flexible 
laboratory to help people do their best work. The space was used test 
and experiment with the latest technologies and understand their 
use and viability in a workplace. Beyond its function as a laboratory, 
the space served as a showcase of Microsoft product innovation to 
investors, thought leaders and technology experts.

Because of the bespoke nature of the project, Studio O+A partnered 
with Superfab - a custom fabricator. Together, a series of vignettes 
were generated that supported the various technologies and postures 
of work, including a modular stackable stage, cozy “microshelters,” 
a mobile bar cart and a storage unit robot designed to follow it’s 
assigned user.

At the center of this lab is the “NextGen Hexagon” - a geodesic 
inspired structure designed to enable 360-degree video conferencing 
capabilities that allow multi-dimensional interactions between 
in-person and remote participants. A central camera podium uses 
sensors to capture facial expressions and follow the conversation 
to enhance the experience for those calling in remotely. Colored 
uplighting serves as an occupancy cue within the open office.

CASE STUDY

Microsoft 
Envisioning Center Th
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Location 
Redmond, WA 

Size 
1,556 SF 

Expertise 
Interior Design 

Awards 
Winner - San Francisco Design Week Awards 2018

*Project completed by Rita Radley at Studio O+A 
Photography by Jeremy Bittermann

“ Partnering with Superfab allowed us to leverage 
their expertise in custom fabrication to rapidly 
iterate and innovate. ”
Rita Radley 
Designer, Arcturis
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The Shared Value of 
Entrepreneurial Spirit

In 1977, Pat Whitaker started Arcturis in the 
basement of her home. Over forty years later, 
and supported by 60 employees, Arcturis  
hasn’t forgotten its entrepreneurial roots.  
In fact, our experienced team still thinks of 
itself as a scrappy and hungry bunch. Bringing 
this instinctive drive to every project we touch, 
Arcturis is committed to the success and 
prosperity of each client. From start-ups to 
Fortune 100 companies, we thrive watching  
our clients succeed.



Post Dispatch Building, Ink Splattered Wall
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Great design  
fuels the  

entrepreneur  
in each of us.
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CASE STUDY

Cofactor Genomics 
St. Louis Office
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Located at the southeast entry into St. Louis’ Cortex 
Innovation District, Cofactor Genomics is an 11,000 SF 
building gut rehab and façade renovation. A San Francisco-
based DNA sequencing company focusing on the discovery 
process, Cofactor’s St. Louis satellite location features 
an edgy and contemporary aesthetic to align with their 
business practices and style. Containing offices, wet labs, 
a sequencing lab and a hood room, the facility is equipped 
with retractable, overhead coiling electrical feeds to 
maximize lab space reconfiguration and mobility. 

Images of Arcturis’ designed space featured in a 2015 
WIRED Magazine article.

Location 
St. Louis, MO 

Size 
11,000 SF 

Expertise 
Architecture, Interior Design, Graphic Design

“ That’s what being a start-up and 
entrepreneur is, you’re betting on 
the future of a place. Once we got 
involved with Arcturis, we realized 
that this project could be flexible 
and inspiring.” 
Jarrett Glasscock 
Cofactor Founder & CEO
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Adarza, a biotech company in St. Louis whose name in Sanskrit  
means “reflection,” was in the midst of a culture crash - their 
workplace consisted of two distinct and equally important groups.  
The first - an older, more experienced and knowledgeable group 
who was accustomed to working in a more traditional, heads-down 
environment. The second group - a young, tech saavy (dare we say 
“millennial”) who thrives off of energy and collaboration in the 
workplace. Adarza struggled to get these two groups to come together 
and share knowledge. Leadership attempted events with the purpose  
of getting these groups together - but none seemed successful.

One day, a specialty coffee maker was installed in the breakroom  
and changed their culture forever. Teams began to socialize and 
develop relationships organically, which led to knowledge sharing. 
It was that small but impactful addition to their space that was the 
driver for the new space.

Arcturis designed the new layout with the kitchen at the heart  
of the space. In addition to the all-important coffee maker, a 
community wall was installed with areas to write messages and  
post photos and images - another way to get to know your  
co-workers and further cross-ideate.

Arcturis incorporated conceptualized elements of reflection and 
perception throughout the design to represent the brand. Depicting a 
key tool in company’s detection process, a pattern of luminous dots 
on the ceiling guides users while reflecting the design inspiration 
throughout the space. Privacy film on the glass-enclosed conference 
rooms and breakroom glass divider provides gradations from opaque  
to translucent, eventually allowing for increased clarity into the areas.

CASE STUDY

Adarza 
Headquarters

Location 
St. Louis, MO

Size 
10,000 SF

Expertise 
Interior Design, Graphic Design, Architecture
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“ We absolutely love our space and it has already 
made an impact on our path forward.” 
Bryan Witherbee 
President, Adarza



ARCTURIS PROFILE

Graphic Designer

James Butler

Born and raised in St. Louis, James has made the city his home and is committed to helping  
it grow. Starting his career as a builder and fabricator of custom architectural pieces  
for retail and office spaces, James gained a unique perspective for how to design a better 
product. With experience in print design, environmental graphics, custom signage and  
fabrication, James believes that following a project from start to finish produces seamless  
and impactful design.

Speaking at a St. Louis Design Week panel this past fall, James was asked how he sustains  
his enthusiasm for design. He answered by stressing the importance of cultivating a  
“passion project.”  

James co-founded Garner Supply to connect two of his favorite things – vintage finds and 
contemporary design. The concept was a vehicle to further explore fabrication, brand 
development, social media marketing and graphic design. Conceived as a holiday pop up  
shop, James and his partner were able test the retail response to his product before diving  
in deeper financially. 

“ St. Louis is a city of opportunities. We have entrepreneurs, 
restaurateurs, neighborhoods swelling with personality and a thriving 
culture. I’m constantly inspired by the people in this city, and I’m 
committed to being a part of its continued growth.” 
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Initially a fun passion project idea, Garner & Supply was 
founded as a brand that collects and sells vintage goods 
and curated designs. Garner & Supply Company made 
its debut at a local brewery’s winter market to test the 
marketplace, and is now expanding into other market 
sectors with more products. The creative duo that founded 
the company is able to use this side project as another 
creative outlet, and it continues to inspire them in their 
careers as graphics designers. Both designers are born and 
raised in St. Louis and are committed to the city’s growth. 
Garner & Supply is just getting started, but the founders 
are excited about the possibilities of how to grow their 
business and brand, and are looking into how they can give 
back to the community where they live and work.

CASE STUDY

Garner & Supply Co.
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“ Using Square allowed us to keep 
our heads in creative mode by 
helping us manage the business 
side of our work with ease. 
Square helped us venture into the 
realm of pop-up shops to share 
and sell our products and grow 
our brand.” 
James Butler 
Co-Founder, Garner & Supply Co.
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The Shared Value  
of Relationships

As Square is dedicated building customer 
loyalty, so too is Arcturis. We pride ourselves  
on developing strong and lasting relationships 
with our clients.

We serve as trusted advisors to many large  
and complex organizations and have  
successfully guided these clients through 
challenging business and workforce transitions. 
Using leading-edge knowledge and data 
analysis, we work with our clients to inform 
every decision we make together.  

We sustain relationships with clients for many 
years and across multitudes of projects.   
And while we create beautiful and inspiring 
spaces, in the end, it is the people we serve 
that matter most.



Post Dispatch Building, Lobby Wall
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We strive to 
be a trusted, 

knowledgeable 
advisor to all  
our clients.

Th
e 

Sh
ar

ed
 V

al
ue

 o
f R

el
at

io
ns

hi
ps





6
2

To create a new work cafe for this client, Arcturis 
engaged an underutilized subterranean space to design 
a unique venue for their corporate headquarters campus. 
Specifically designed to support an active, collaborative 
work life, the cafe also boasts the capacity to host  
“town hall” meetings for up to 1,000 people.  
Consisting of multiple components beyond a servery, 
the cafe combines flexible seating with integrated media 
access and conference rooms, allowing employees, visitors 
and guests to gather informally to eat, learn and work in 
an engaging and sophisticated environment. A model for 
excellence in design, the project serves as an innovative 
and multi-functional campus destination and a showcase  
for the future of corporate spaces.

CASE STUDY

Fortune 100 Client 
Work Cafe

Location 
St. Louis, MO 

Size 
63,000 SF 

Expertise 
Architecture, Interior Design, Graphic Design,  

Lighting Design 

Awards 
IES Illumination Award of Merit
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“ We wanted our team members 
to be able to get away from 
their desks and have an inviting 
place to work and collaborate 
as needed, and Arcturis helped 
us achieve that by transforming 
an underutilized, subterranean 
storage space into a beautifully 
designed and functional café  
and meeting space.” 
Zach Smith 
Business & Admin.Manager 
Innovation & Strategy
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Scenario A

Key Plan SF/PersonCapacity vs. Headcount
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1 million SF
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Summary
- Total capacity vs. headcount is 5,934 seats to 4,450 people. 
  Campus is 25% vacant. 

- Improved utilization and overall cost per person due to  
  additional collaborative flex space.

- Building 6 capacity decreases and cost per seat increases    
  due to partial conversion from Operations to Administrative
  space.
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Our long-term corporate client and 25th largest company 
in the United States recently turned to Arcturis to help 
them understand their current real estate portfolio and 
how it integrates with their future workplace goals.  
Arcturis performed an in-depth study of their current  
real estate, as well as a report on how they compare  
to other similar organizations. 

Arcturis also created scenarios for big future change– 
including potential consolidation, restructuring and 
additional amenity recommendations. The scenario 
report included data that informed their decision making, 
while using a fresh infographic format for quick and easy 
understanding. This study resulted in a major campus 
restructure and a path forward for their future.

The Workplace Strategy that emerged from the study  
was ultimately based around creating space that would 
attract and retain their most important talent – Technology.  
Space must be created that fits their agile workstyle  
and be flexible enough to respond to their needs at  
any given time.

CASE STUDY

Fortune 100 Client  
Real Estate Study Th
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“ This process and end deliverable 
was critical in having key 
decisions made at a high level 
in a rapid timeframe.” 
Marty Hoffman 
VP of Real Estate
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Our long-term Fortune 100 client considers itself a 
technology company at its core and is competing for talent 
with more established technology hubs. Now more than 
ever, these companies are using the location and design  
of their office as a tool to secure the top technology talent  
in the world. Because of their location in suburban  
St. Louis County, Arcturis developed the concept of 
creating a “cool city” on the campus - complete with social 
spaces, intuitive circulation and flexible workspaces.

Located in North St. Louis County and originally built 
as a 4-story call center, the existing building required 
an extensive redesign in order to achieve client needs. 
The goals for the redesign were focused on the user 
experience. The new spaces were activated to fit their 
agile work style and exude the ‘cool’ factor that would 
help to attract and retain talent. Social ‘destinations’ were 
planned into the design to give people places to gather and 
collaborate for both work and play.

Change Management is an ongoing part of our relationship 
with this corporate client and continued with the 
Technology Hub. During the planning stages, we worked 
directly with teams to gather data and communicate 
solutions through surveys, focus groups and interactive 
exercises. We worked to ensure that project goals were 
clearly communicated and distributed to the teams who 
will be affected throughout the planning and  
the construction. 

CASE STUDY

Location 
St. Louis, MO

Size 
227,000 SF

Expertise 
Interior Design, Graphic Design, Workplace Strategy

Fortune 100 Client  
Technology Hub Th
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“ As a result of the Real Estate 
Strategy Study, we worked with 
our client to transform one of 
their existing buildings into a 
Technology Hub. Beyond meeting 
the functional requirements, 
understanding the culture of this 
Technology group was vital to the 
success of the design.” 
Michelle Rotherham 
Director of Interior Design, Arcturis



ARCTURIS PROFILE

Director of Interior Design

Michelle Rotherham

With a passion for how spaces impact people, Michelle loves thinking about how future 
generations will affect the way we are designing spaces today. A St. Louis native, Michelle has 
spent the last twelve years focusing on corporate and healthcare clients such as Express Scripts, 
TREX, Adarza, Edgewell and SSM Health.

Arcturis is constantly stretching to respond to our client’s needs in unique ways. As project 
manager on a major workplace strategy and building renovation for Express Scripts, Michelle 
moved on site to provide optimal service. Embedded for 10-months within their offices provided 
Michelle insights into their corporate culture that allowed her to respond to needs in a uniquely 
direct way. As a critical partner and advisor to Express Scripts, Michelle has continued to add 
value for the client on a multitude of projects—both big and small. In a company where the only 
constant is change, she has been able to advise the client how to respond to the developing 
workplace climate at a time when their business is rapidly changing. She has led the change 
management effort of the majority of projects that she has been involved with them as well.

Extending her sense of service beyond her work is a natural for Michelle. She co-founded a  
non-profit, HomeFirst STL, that is dedicated to breaking the cycle of poverty and homeless —  
one property at a time. The organization both provides affordable housing to those who have 
found themselves homeless as well as the support they need to change the course of their lives  
through mentorship. 

“ I enjoy my work the most when I know that the solutions we provide 
are based on deep knowledge of the client’s business, culture and 
aspirations. It is so rewarding when we help achieve current goals  
as well as plan to lay the groundwork for future aspirations.” 
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We are a design 
collaborative.
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We look forward 
to sharing this 

experience with you.


